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Logo

This is our primary identity locked up with The Salocin Group, our parent company.
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Primary logo Reverse logo
To be used on white/light backgrounds To be used on darker backgrounds

Edit

— SALOCIN —

Download logo



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials?csf=1&web=1&e=4YdHyt

Colour Palette

The Edit colour palette
has evolved to include
more muted colour
pairings, refreshing the
visual identity.

The classic bright pink
colour that Is most
assoclated with Edit

Is still in the palette,
however It should now
only be used as an accent
or highlight colour.

Navy

#ODOF3C

R13 G15 BeO

C100 M95 Y43 K52
Pantone 282 C

Bright Pink
#FF1O5F

R255 Gle B95
CO M94 Y38 KO
Pantone 1925 C

Dark Grey
#505D6F

R80 G993 BI11
C72 M53 Y37 K25
Pantone 7545 C

Rose

#FFS8BAS

R255 G140 B170
CO M3 Y10 KO
Pantone 190 C

Light Grey
#EAESFO

R234 G232 B240
C1O M8Y3 KO
Pantone 6635 C

Pastel Pink
HEFC2CY7

R240 G195 B200
CO M34 Y14 KO
Pantone 699 C

Lavender
H#F1D8FT

R241 G216 B241
Coe M20 YO KO
Pantone 7436 C



Colour Tints

Tints of the colour palette can
be used within illustrations and
as background colours.




Navy Dark Grey Light Grey Bright Pink Rose Pastel Pink Lavendar
text text text text text text text
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and above
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Headline typeface

Type:face 01 Merriweather

Welght: Regular

To be used for headline text.
Must be a larger font size
than the body copy.

Merriweather

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdetghijklmnopgrstuvwxyz

0123456789 (&?!/,:;-  *7)

Download fonts



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials/Fonts?csf=1&web=1&e=gE3Wqd

Body text typeface

Type:face 02 Montserrat

Welght: Regular and bold

Regular weight to be used for

all body text.
Bold weight to be used for

sub-headings.

Sub-headings
Body text

Montserrat

ABCDEFGHIJIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789 (82!/::-_*")
e



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials/Fonts?csf=1&web=1&e=gE3Wqd

Shapes

N

Shapes
Our prominent shapes are circles, diamonds and hexagons and should be utilised within any
creative where appropriate. Shapes can be solid filled, outlined, standalone or grouped.



Social Posts
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Using Data to
Increase
Productivity
Working from
Home

Read blog
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Using Data to
Increase Student
Retention with
Staffordshire
University

Read blog
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Using Data to
Increase Student
Retention with

Staffordshire
University

Read blog

Social templates



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials/Social%20templates?csf=1&web=1&e=nnDjn9

Templates

Standard divider slide

Exdif -

CLEAN ICON SERVICE

o

WEB DESIGN

There are many variations of
passages of Lorem lpsum
available, but the.

s

MOBILE APP

There are many variations of
passages of Lorem lpsum
available, but the.

5

CONSULTING

There are many variations of
passages of Lorem lpsum
available, but the.

©

ARCHICTURE

There are many variations of
passages of Lorem Ipsum
available, but the.

We do this through
the intelligent

application of data,
technology and
strategy.

Edit

variations of passages of
Lorem Ipsum available,
but the majority have
suffered alteration in
some form.

Joe Smith, Edit

Edit

Achievements Services
A wonderful serenity has A wonderful serenity has
taken possession of my taken possession of my
entire soul, like these entire soul, like these

sweet mornings. sweet mornings.

BIGTEXT Orag & crop e
GOES IN
HERE.

Little text here if necessary

Cththdduﬂe ---------

™

Startup project

A wonderful serenity has
taken possession of my
entire soul, like these

sweet mornings.

Go to templates



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials/Edit%20Templates%20and%20Creds?csf=1&web=1&e=yYasd2

Printed Material
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The Loyalty paradox:

Create connecte

ita Capture

limits effective data

low frequency, ad-hoc

ist attractions have high

4o not attend regularly. This
-reating user profiles with
Nithout regular, or at least

4

5

attendance, there are limited opportunities to provide
value in exchange for data.

Hospitality venues also struggle to justify the cost of
implementing on-site technology that can more
effectively collect customer data. Many POS

devices are Nnow capable of scanning QR codes or
membership cards — but the cost of rolling out
infrastructure of this magnitude across large sites is
prohibitive; in part because of the thousands of separate
devices that are already in play at ticket booths, vending
machines, and restaurants.

A classic example of a sector navigating data capture issues is the
casual dining space. For example, when a customer logs into a
restaurant’s WiFi, that business has an opportunity to capture that
and connect it with another data point. Now they could make the
connection that that diner

spent £200 and had the meal with 3 other people - but is that
really the best way to glean insight? If a business could instead
understand why that booking was made or if the diner enjoyed
the meal that could be far more valuable. This is an example of
where businesses miss an opportunity to personalise more
effectively. Becoming more cognizant of what you need to capture
to achieve your goals is important to inform the conscious design
of data capture methods.

semain relevant to
(erenues need to
personaliseq

“ehges and
stry faces, as we|
Stomer Data
stomer

1l Marketing
and UX, to exce|




Animated Logo

The Edit animated logo can be
used on social media, and to top
and tail any video content.

Go to video



https://editagency.sharepoint.com/:v:/r/sites/Marketing_Site/Shared%20Documents/Design/Gemma/Edit%203.0/Graphics%20etc/Edit%20Video%20Intro.mp4?csf=1&web=1&e=rZHozG


Image Library

The marketing team have built
a bespoke image library for all
Editors to use and access.

If you have a specific image
request, please contact
Marketing and we will do our
best to source a royalty free
Image for you with the correct
copyright license.

Go to image library



https://editagency.sharepoint.com/:f:/r/sites/Marketing_Site/Shared%20Documents/Campaigns/2021%20Campaigns/PE/Editor%27s%20Essentials/Image%20Library?csf=1&web=1&e=gAi5pb
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